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In order to receive CPD credit
– Be sure to sign in or scan your badge for this session
– You must stay in the session for the duration of the training
– This session is eligible for 1 hour of CPD
– CPD certificates are emailed directly to you within 4 weeks of the conference date to the 

same email address you used to register

CPD Process
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Darian Kovacs
Founding Partner
@dariankovacs
@jellymarketing

Today’s speaker
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• Identify the benefit of having a strong brand building presence

• Differentiate between the various brand building avenues, the benefits of each 
one, and their role in a broader campaign

• Completion of an article outline that could be released to the media

Agenda
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9 Strategies to stand out

1. SEO 
2. Experiential & Events 
3. Advertorials
4. Publicity 
5. Traditional Media 
6. Online publications 
7. Influencer Partnerships
8. Micro influencers 
9. Strategic Ads
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Experiential & Events

Sight, sound, taste, feel, smell & heart 



12#QBConnect @dariankovacs @jellymarketing



13#QBConnect @dariankovacs @jellymarketing



14#QBConnect @dariankovacs @jellymarketing

Photo Credit: https://pbs.twimg.com/

https://pbs.twimg.com/
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https://www.washingtonpost.com/news//

https://www.washingtonpost.com/news/
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https://www.artsy.net/article/artsy-editorial-fearless-girl-face-off-poses-new-question-law-protect-artists-message

https://www.artsy.net/article/artsy-editorial-fearless-girl-face-off-poses-new-question-law-protect-artists-message
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Advertorial

Ads + Editorial = Advertorial
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AdvertorialEditorial Ads
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AKA –
Sponsored Content
Partnership Content
Feature Article
Advertisement (but looks like article)
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Publicity

Your expertise, your passion & your dream
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Big idea
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Pitch
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Pitch process 

connect listen respond



33#QBConnect @dariankovacs @jellymarketing

Publicity channels

Linkedin Blog Corp. Blog Guest 
Blog
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Free Content Apps

Canva – Social Media Content, Infographics
iMovie – edited movies

Ripl
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Traditional Media

Newspapers, Radio, TV & Magazines
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Who
What 
Where 
When 
Why
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Newsjack
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Jelly Academy

Google Alerts
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Tools

CISION
Media Database

Jelly Academy
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CISION
Pitching Profile

Jelly Academy
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Tools

MUCK RACK

Jelly Academy
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Jelly Academy
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Jelly Academy



44#QBConnect @dariankovacs @jellymarketing

Online Publications
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Op Eds, Listicles focussed blogs

We 
are 

here
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Buzzfeed
DailyHive
Narcity



48#QBConnect @dariankovacs @jellymarketing





50#QBConnect @dariankovacs @jellymarketing

Writers Access
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Influencer Partnerships

Win, win, win
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Sociable Soceity

#PAID

Shop and Shout
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What does 
it cost?

$800 1 Sponsored Post + 3 Stories

$1000 Sponsored Post + 3 Stories

$1000 for 1 Story w/Swipe Up Link



• Deliverables
• Compensation
• Duration
• Content approval process
• Rights to content
• Post-campaign analytics
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Micro Influencers
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Google reviews
Yelp

FB reviews
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Quora
Reddit
YouTube
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Digital Ads
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Photo Credit: https://www.business2community.com/marketing/multiple-benefits-retargeting-ads-01561396
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VERY low res needs replaced 
Or source so I can match
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VERY low res needs replaced 
Or source so I can match
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Questions?



Rate this Session on the QuickBooks Connect Mobile App

1.  Select Sessions 2.  Select Session Title 3.  Select Survey

Provide feedback to help us design content for future events

3.  Add Ratings
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1. Find the session on the agenda

2. Select + for more information

3. Download PDF of slides and/or
supplemental material

https://can.quickbooksconnect.com/agenda/

Material Download

https://can.quickbooksconnect.com/agenda/



