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In order to receive CPD credit
– Be sure to sign in or scan your badge for this session
– You must stay in the session for the duration of the training
– This session is eligible for 1 hour of CPD
– CPD certificates are emailed directly to you within 4 weeks of the conference date to the 

same email address you used to register

CPD Process
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Darian Kovacs
Founding Partner
@dariankovacs
@jellymarketing

Today’s speaker
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• Identify the benefit of having strong SEO working place

• Differentiate between the various SEO avenues, the benefits of each one, and 
their role in the broader marketing calendar

• Completion of running through the various SEO tools where you’ll see how 
each work and the pros and cons of each

Agenda
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Photo Credit: https://www.podbean.com/

https://www.podbean.com/


https://www.nbcboston.com/entertainment/entertainment-news/

https://www.nbcboston.com/entertainment/entertainment-news/
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Forms of PR 

1. Advertorials 

2. Experiential & Events 

3. Publicity 

4. Traditional Media 
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It’s more important what others think about you 
than what you think about yourself.
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Why PR & SEO are BFFs?
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Fun Fact
The top 5 Google results receive approximately 75% 
of the clicks

Photo Credit: https://www.smartinsights.com/

https://www.podbean.com/
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Ahrefs Keyword Tracker
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• SEO Site Checkup
Score of 80+ = Good

• Pingdom Speed Test

• Google PageSpeed Insights

• Ahrefs

• Screaming Frog

• SEMRush

• Moz

SEO Audit & Monitoring Tools
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What Matters in Search?
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Google’s 
Algorithm
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Blogging Topics
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GOOGLE MY BUSINESS

Get your business listed on Google Search and Maps

Helps customers find you
• Location, hours, contact information

Read and respond to reviews

View insights of who is looking for you
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SEO is ever-evolving… Stay informed!



27#QBConnect @dariankovacs @jellymarketing



28#QBConnect @dariankovacs @jellymarketing





30#QBConnect @dariankovacs @jellymarketing



31#QBConnect @dariankovacs @jellymarketing

Goal Reports
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3rd-Party Reports: DashThis
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Goals

Different Types:

Contact Page Visit

Newsletter Subscription

Contact Form Submission

Purchase

2 Minute Session

5 Minute Session
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Fun Fact: Live Admin Chat 
has increased from 14% to 
39% of leads from Law Firm 
Websites* in the last 3 years

*8 websites
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1.
Advertorial
Ads + Editorial = Advertorial
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AdvertorialEditorial Ads
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AKA –
Sponsored Content
Partnership Content
Feature Article
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2.
Experiential & Events

Sight, sound, taste, feel, smell & heart 
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Photo Credit: https://pbs.twimg.com/

https://pbs.twimg.com/


45#QBConnect @dariankovacs @jellymarketing

https://www.washingtonpost.com/news//

https://www.washingtonpost.com/news/
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https://www.artsy.net/article/artsy-editorial-fearless-girl-face-off-poses-new-question-law-protect-artists-message

https://www.artsy.net/article/artsy-editorial-fearless-girl-face-off-poses-new-question-law-protect-artists-message
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3.
Publicity

Your expertise, your passion & your dream
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What’s your big idea?

Big idea
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TED Talks 

Simon Sinek

• 2009 TEDxPugetSound

• Start With Why:
How Great Leaders Inspire Action

• 3rd Most Watched Ted Video
with over 40 Million Views

Jelly Academy
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TED Talks 

Virality Does 
Not 

Discriminate
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Pitch
What’s your big idea?
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Pitch process 

connect listen respond
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Publicity channels

Linkedin Blog Corp. Blog Guest 
Blog
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Free Content Apps

Canva – Social Media Content, Infographics
iMovie – edited movies

Movie > Otter.ai > Blog Post
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4.
Traditional Media

Newspapers, Radio, TV & Magazines
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Who
What 
Where 
When 
Why
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Newsjack
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SEO & PR

1. Newsjack: Capitalizing on a 
Significant News Story and Spinning it 
to Be Relevant
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SEO & PR
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Editorial 

Original Research
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Jelly Academy

Google Alerts
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Tools

CISION
Media Database

Jelly Academy
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CISION
Pitching Profile

Jelly Academy
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Tools

MUCK RACK

Jelly Academy
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Jelly Academy
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Jelly Academy
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5.
Micro Influencers
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Google reviews
Yelp

FB reviews
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Quora
Reddit
YouTube
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Website Keys

Blog
Google Analytics w/ Goal

E-Mail Grabber
Chat

Retargeting Ads
Video

Clear Call to Action
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https://www.nbcboston.com/entertainment/entertainment-news/

https://www.nbcboston.com/entertainment/entertainment-news/
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1. What can you do this week?
2. What can you do this quarter? 
3. What can you do this year?
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Questions?



Rate this Session on the QuickBooks Connect Mobile App

1.  Select Sessions 2.  Select Session Title 3.  Select Survey

Provide feedback to help us design content for future events

3.  Add Ratings
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1. Find the session on the agenda

2. Select + for more information

3. Download PDF of slides and/or
supplemental material

https://can.quickbooksconnect.com/agenda/

Material Download

https://can.quickbooksconnect.com/agenda/



