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CPD Process

In order to receive CPD credit
- Be sure to sign in or scan your badge for this session

- You must stay in the session for the duration of the training
- This session is eligible for 1 hour of CPD

- CPD certificates are emailed directly to you within 4 weeks of the conference date to the
same email address you used to register
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Today’s speaker

Darian Kovacs
Founding Partner

@dariankovacs
@jellymarketing
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Agenda

* |[dentify the benefit of having strong SEO working place

 Differentiate between the various SEO avenues, the benefits of each one, and
their role in the broader marketing calendar

« Completion of running through the various SEO tools where you’ll see how
each work and the pros and cons of each

@ Quiickbooks.
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Forms of PR

1. Advertorials

2. Experiential & Events
3. Publicity
4.

Traditional Media



It's more important what others think about you
than what you think about yourself.
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Why PR & SEO are BFFs?
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Fun Fact

@ Giickbooks.

CONNECT

The top 5 Google results receive approximately 75%
of the clicks

Organic Click Thru Rate by Search Position
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®
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SER GOOGLES YOUR
INDUSTRY OR PRODUCT

YOUR ORGANIC RESULY

IS RIGHT BELOW

JELLY
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Ahrefs Keyword Tracker

History of “chiliwack lawypers”

-ﬂl\l‘hdmon”&w SEPY tastiows on otde () 08 Sep 2017 — 30 Apr 2008 w

— | A WYY, Wy
W

@ Quiickbooks.

CONNECT 14



SEO Audit & Monitoring Tools

 SEO Site Checkup
Score of 80+ = Good

* Pingdom Speed Test

* Google PageSpeed Insights
* Ahrefs

* Screaming Frog
 SEMRush

e Moz

@ Quiickbooks.
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What Matters in Search?

@ Quiickbooks.

« CONTENT OPTIVIZATON
e VbEDA TYDE
« INTEGRATION OF MEDIA

« KEYWORD INTEGRATION
[LINKING AND TAGGING)

* KEYWORDS MAFPED
1O BEHAVIOR

CONNECT

facebook

(1] Tube;

* SOCIAL SIGNALS

¢ LINKNG
+ INTEGRATION OF
SOCIAL
« QUANTITY/QUALITY
« SOCIAL

« INTERNAL/EXTERNAL

* ABANDONMENT RATE
* REAL-TIME DATA

» USER EXPERIENCE

« LOCAL/MOBILE

16



Google’s
Algorithm

mfu
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BOSTON CASSANDRA DOMNIC ESMERELDA RORDA AUSTIN BRANDY
Moce emphasis  Crackdown on Improvements & FRmz Crackdown on Crackdown en Index
on quabty Inking from to the counting = erns  kyword “ievisble” text,  expansion,
backiinks, co-owned & reporting of o the index & other black meta tag- celaudtm
domains, hidden  backiinks. nfrastrocture, hat SEO tacucs,
teat & Bnks, hauwmm-
2005 2006
FEBRUARY MAY JUNE OCTOBER OCTOBER DECEMBER NOVEMBER
ALLEGRA BOURSON PERSONALIZED  JMAGGER GOOGLELOCAL  BIG DADDY SUPPLEMENTAL
Crackdown on  Impeovements to  SEARCH Crackdown on ~ Map data is Updates o URL  UPDATE
suspicous-looking  how duplcate Revdts take recprocal Inks,  mtegrated with Changes to the
Inks. content & wser’s search Nk farms, pald  Local Business  redirects, B other o olemantal
non-canonscal Sstory into s, Center (LBC) technical ssues. ey & filered
URLs are treated, sccount. data. pages.
2008 2009 2010
JUNE % APRII MA
BUFFY DEWEY VINCE REALTIME SEARCH  GOOGLEPLACES  MAY DAY
Update 1 Unspecfed nz::«gu Twetter faeds, LBC rebvanded  Crackdown oo
singhe- wpdate 1 the a " Google News, & “Places.” is low-quality pages
word search search index. search results. new content are integrated more  ranking for
resuits & other integrated into closely with loced  long-tail keyword
small changes. search resuks, searches.
2011 2012
FEBRUARY NOVEMBER JANUARY FEBRUARY APRIL MAY
PANDA FRESHNESS SEARCH « VENICE PENGUIN KNOWLEDGE
g:hb-non UPDATE YOUR WORLD More locakized &xﬂmn GRAPH
N COnReL, Greater emphasis Googhes data & 1*56ItS appear schemet, Rebevant faces &
conteee farms, oyt oo recent user for broad byword- images inchuded
stes with high insearch iscluded in queries. suffing. other ylongude
-:*.:W resuls. search resuks, black hat tactics.  praditionsl results.
f
2013 2014 2015
AUGUST AUGUST JULY AUGUST AUGUST APRIL
INDEPTH HUMMINGRRD  PIGEON HTTPSSSL AUTHORSHIP MOSILE-FRIENDLY
ARTICLES Google recognizes Change to how  UPDATE REMOVED Mobile-friendiness
New type of foll-quantion Google manages Google starts Authorship becomes o
resuk, dedicated  eerches. local search; giving preference  bylines duappear D075 ranking
% more emshaties doser ties 0 secure from Googhe's factor for mobile
terms o their evergreen, hgh-qualey estabiished websites. Adding  resukts pages,  Searches. (Huvent
kong-form encryption 1 optimized your site
——— Googhe's local & ety for mobie yer?
core algocthms. in rankings. Do it nowt)

17



Industry Language

Plush Animals
Boys Footwear
Boys Outerwear
Girls Sleepwear
Baby Activity Gear

Kids Drinkware

@ Gliickbooks.

CORN ECT #QBConnect

Global Search Consumer Language
Volume

par month

1,300 Stuffed Animals

210 Boys Shoes

590 Boys Coals

880 Girls Pajamas

16 Baby Activity Center

22 Kids Cups

3,018

@dariankovacs  @jellymarketing

- -

Giobal Search
Volume

per month
22,200

9,900

5400

2,400

1.600

480

41,980
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Blogging Topics

GO gle best clothes 1o wear on a plane

RC

People also ask

What do you wear on a plane Hot Country?
What should | wear on an international flight?
What men should wear on a plane?

What should you not wear to the airport?

Feodback

What To Wear On A Plane: Our Foolproof Formula - Travel Fashion Girl
hitps:/Awww. travelfashiongirt. com » FASHION » Travel Outfits ~
| know the clothes | prefer 1o wear, | have my electronics and alrplane ... When you're planning what
1o wear on a plane, keep in mind that It's best lo avoid

10 Things You Should What NOT to Wear (On Things You Should
Never Wear on a Plane an Airplane) in 2018 Never Wear On An
Airplane

@ Giickbooks.

CONNECT

v

19



GO< . gle best clothes to wear on a plane

Al images Shopping News Videos

About 51,100,000 results (0.59 seconds)

According to airhelp.com

'Pf,z‘_

T-shirt

What to Wear When Flying Long Distance

« Scarf or pashmina. ...

« T-shirtortop. ...

« Sneakers or comfortable shoes. ...
« Jacket or blazer. ...

« Shirt. ...

« Scarf. ..

« Socks. Forhygtenereasons this is a must. ...

$ Q
More Settings Tools
View 4+ more
Jacket Blazer Shirts &
Tops

« Slip-on footwear. If you're a sneakerhead, you won't feel so cool when you are
bent down at airport security, tugging frantically at your laces.

More items... * Dec 20, 2018

mvu

@ Giickbooks.
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= Google Trends

Explore what the world

Is searching

DIST & SAANCH i OF & 200

® Taylor Swift @ Kim Kardashian ® World Cup ©® Foothal & American football

@ Quiickbooks.
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GOOGLE MY BUSINESS

Get your business listed on Google Search and Maps

Helps customers find you
 Location, hours, contact information

Read and respond to reviews

View insights of who is looking for you

Google

CONNECT



Feature

Price per year CAD
Competior Ranking Charts

Backlinks Data
TrafSc Analytics
Organic Ranking

@ Giickbooks.
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SEMRush
§2,399.40

Yos

Yes

Yes

Screaming Raven

Ahrefs SEOSiteCheck Up Moz Frogs Tools
$4,788.00 $47940 $2,148.00 $217.50 $1,668.00

Yos No Yos No Yeos

Yes Yes Yes No Yes

No No No No No

Yes No Yes No Yes
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Search
MOZ Engine Watch

SEO is ever-evolving... Stay informed!

LunaMetrics  Searech Engine Land

,

[
e
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-
-
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HOW MUCH SHOULD | SPEND?

This is the million dollar question - though hopefully it doesn’t actually
cost a million dollars! Here’s a rough outline on what you should be
spending on your SEO per month if you are outsourcing.

INITIAL SEO AUDIT
Basic SEO Audit - $750
SEO Audit with Google Analytics audit - $1000
SEO, Google Analytics, and Google Ads Audit - $1,500
Initial Audit including Analytics, Adwords and PR - $2,.500

3-MONTH SERVICE PACKAGES
Ongoing Onsite SEO 'd \
* First Three Month - $2,000 % 8
* After Three Months - $1,000 BJ
Ongoing Offsite SEO
* First Three Months - $5,000 (including Advertorial)

* After Three Months - $2,500 / \
H

mfu

qulckbooks

CONNECT
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SEO FOR
LAw FIRMS

X Download Free SEO Starter Kit

28



Why is SEO Important for Law Firms?. . ... ... ... ... ... ..... 4
LR T — 5
How Can Law Firms Leverage SEO?. . . .. . ... .. ... ... ....... 7
Differences Between SEO and Pay-Per-Click (PPC) .. .. .. ... 8
How Do |l Rankon Page One?. . ... .. .. .. .. . . ... ... ....... 9
Elements of Onsite SEO. . . .. .. ... ... . . ... ... ... ... ... ... 10
RIS OF OIS RO - . 5 it nnst s ra s s n s ese 13
How Much Shoulld | BDeRA Y. s s e o SR 15
How to Get Buy-in from Your Firm for SEO? .. .. .. ... .. . . . .. 16
Search Engine Marketing Glossary . . . ... ... ... ... ... ...... 18

A I NG IO o S a3 O D T e T S R S e N B B R 20



“Half the money | spend on
~advertising is wasted; the trouble
is | don't know which half.”

John Wanamaker

US depantment store mercharnt (1833 - 1922)

@ Guiickbooks.
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Goal Reports

M Conversions

N o Medom " ob
v Goals
1 () / ooea) = 2
v Ecommerce 1 g/ ok Liweet) / (nenad
3 Multi-Channel ) googhe/egec  (deact) / (nonel) » 2
Funnels 2 .',‘ 3
Overview . e+ 4
Assisted

Conversions
Top Conversion

Paths o (et el o 8
Time Lag TSy T——
Path Length 'Vt chAchcowhensl  ddeect) / rone)

v Attribution

miu
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3rd-Party Reports: DashThis

TOP CONVERTING COALS CONVERSIONS BY SOURCE Votal Conversiens

Previous period Jo0Qle / otgar 229 i3

5 Minute Sessions (Coal & LY 42 srect) / (NOne 100
My Acagesry Syllab 43 poogle / cpe 43 5
ontact Us Form Submission (Goal 7 34 citchco / referss 9 "
Marhaling Jam Subscribe Link Chek (G4 % pCODCON [ ad L J
A ) eloch m [ referra 12 -9

L Dasecamp com / referrs n
. faitatagencynetwork com / referra 10 :
s rom ral b ] «6
AAPUSh COMm / refess - .

a N oW

LR R
POO wNn
3
3

Toral W9 Total a%vs 74

NEW FACEROOK FOLLOWEI RS INSTACRAM FOLLOWERS ViotoviEws P8 L BREAD REQUESTS

30 7,982 839
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Goals

Different Types:

Contact Page Visit
Newsletter Subscription
Contact Form Submission
Purchase

2 Minute Session

5 Minute Session

llllll kb k
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Fun Fact: Live Admin Chat
has increased from 14% to
39% of leads from Law Firm
Websites™ in the last 3 years

*8 websites
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Advertorial

Ads + Editorial = Advertorial

35
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Editorial

Advertorial

Ads
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AKA -

Sponsored Content
Partnership Content
Feature Article

@ Quiickbooks.
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AS SEEN ON

A4
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Kendall Ansell Interiors has been featured in the following publications:

WL, v MONTECRISTO GlObg(!’ 1 Living T VANCOCVER SEN

HOMES | ~ =
DESIGN DA“..thVE REAL ESTATE WEERLY O ML

KR X,
EPOCH TIMES C‘Dndo {1+ B Condos.nel WESTENDER

#QBConnect @dariankovacs  @jellymarketing 40
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Experiential & Events

Sight, sound, taste, feel, smell & heart

41
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- PR SENSORY DIAGRAM -

EYES
NOSE
MOUTH
EARS
HEART

HANDS

GUT

FEET
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https://pbs.twimg.com/
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https://www.washingtonpost.com/news//
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https://www.washingtonpost.com/news/
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https://www.artsy.net/article/artsy-editorial-fearless-girl-face-off-poses-new-question-law-protect-artists-message

@ Quiickbooks.
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Publicity

Your expertise, your passion & your dream

47
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What's your big idea?

48



Simon Sinek
e 2009 TEDxPugetSound

e Start With Why:
How Great Leaders Inspire Action

* 3rd Most Watched Ted Video
with over 40 Million Views

@ Guiickbooks.
CONNECT 49



Virality Does
Not
Discriminate
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#QBConnect

@dariankovacs

Pitch

What's your big idea?

@jellymarketing
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#QBConnect

@dariankovacs

@)jellymarketing
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Pitch process

connect

@ Quiickbooks.

CONNECT

listen

respond
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Publicity channels

Linkedin Blog

@ Guiickbooks.

CONNECT

Corp. Blog

Guest
Blog

59
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Free Content Apps

Canva — Social Media Content, Infographics
IMovie — edited movies
Movie > Otter.ai > Blog Post

60



Traditional Media

Newspapers, Radio, TV & Magazines

@ Quiickbooks.
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infu

Who
What
Where
When
Why



infu

Newsjack

63
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1. Newsjack: Capitalizing on a
Significant News Story and Spinning it
to Be Relevant

Eam your MBA m Vancouver
Ta d just y weegend per momh

Divorce Act overhaul to prompt
nositive changes in legal
orofession: lawyer

BY LASIA KRETZEL
Posted Jun 2. 2018 151 om PDT

S
@ CityNews  oca TRAFFIC VIDEO NEWS TIPS

64
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Recipe: What to do with Thanksgiving
leftovers

“mis N a
Staff Globa

(48]

 J

Chef David Jorge shares some ideas for what to do with all those Thanksgiving
leftovers.

65
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"‘:monra.oam«' 100 15,2013 [
3 Refreshing Gocktails for Amaretto Day

BLOG POST

5 STEPS YOU SHOULD BE TAKING
TO PROTECT YOUR BUSINESS

3 WAYS VANCOUVER MILLENNIALS CAN MAKE AN IMPACT
WITH THEIR SAVINGS

April 2

Matrix: 6 B.C. companies at the forefront of property tech

66



WHAT IS TODAY

3. 04 NATIONAL GOLF LOVER'S DAY

OoCT

04 NATIONAL TACO DAY

oCT

04 NATIONAL VODKA DAY

oCT

04 NATIONAL MANUFACTURING DAY

oCT

@ Giickbooks.
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04 NATIONAL BODY LANGUAGE DAY

OoCT

m 04 WORLD SMILE DAY

————

OCT

6 04 NATIONAL CINNAMON BUN DAY

OCT
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BGBUSINESS

EusrEs © INDUSTRIES © PEOPLE YOUR BUSINESS CAREERS LFESTYLE PROMOTED CONTENT SUBSCRIBE

MARNETING & MEDIA

Opinion: What does the world record-breaking egg mean
for businesses in B.C.?

Darian KOovacs Jan 24 2018

f [¥]in]®

EMARWICK  |EN 604-390-0065

ATTRACTING GREAT CUSTOMERS FOR YOUR BUSINESS MarwickMarketing.com
e

§ ) world_record eQg © -

-

world_record_egp Let's set a world
record Logether &g 0ot the most bopa
pOst on Instagram. Beatng the current
wirkd record held By Kyle Jorrer (18
miRony! We got the




Original Research

@ Giickbooks.

CONNECT

New Survey Reveals Valuable Insights About Canadian
Small Business Practices

oy Sharmia Singh on January 73, 2019 n Business Development. Business Networking, Career Advice, Communication Skills
Entreproneurs

The results are in, and after tallying the responses from Canada's larges! survey of small businesses, you'd be surprised
by the shocking insights. The survey, commissioned by Vistaprint in conunction with Cyberimpact, captured data from
small businesses across the country.

Small businesses are the core of the Canadian economy, with approximately 1.3 milion small businesses existing
throughout the country, according to the Canadian Chamber of Commerce. As true drivers of the country’s economic
infrastructure, the feedback on a variety of topics unveiled some truly surprising discovenes,

69



OPINION

Debt, key lime pie and willpower

MARGARET WENTE?
PUBLISHED OCTOBER 8, 2011
UPDATED MAY 8, 2018

B 0 COMMENTS

OPINION

Despite a strong economy, debt-related stress is on the rise
in Canada

RO® CARRICK > PERSONAL FINANCE COLUMNIST TRENDING

PUBLISMID SEPTIMBIR S 2O

R AT SNNre 1 Andrew Scheer urges Justin Trud
ey Fallive thrcush o sl thrnat

@ Quiickbooks.
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Alerts

Google Alerts

My alerts (21) 9
ADERA V4 2
ADERA Crest V4 =
adera virtuoso ’ E
aderacrest ' 4 il

@ Gliickbooks. Jelly Academy
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CISION
Media Database

@ Quiickbooks.
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Fitors

Ounet Type
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Ot Cmy
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Ottt Comrtry
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<

Outlet Search <«

Ol

2070 Gold Rush

v -

’-m Rovelations

§ Minutes for Mom
604 Now

A Beautiful Zen

A Cara Jourdan

A Cook Not Mad

A Fresh Chapter

mcoaer, Brimnk Cotamiia. Camane

Bort By cutort mame - L u =

2010 Gold Rush

s
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Cislon Pitching Profile

PO TOSAL PRORLLBACNEEROUNDG

Cowvers Aapan and Vaan on Vercosver Ivass Conmina

" Arvlee e of Aty WIS s 8w D tarwe pe wtd Bl

Jelly Academy
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CISION
Pitching Profile

@ Guiickbooks.
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Sandra Thomas

»oe " Jrgs t C @ VanCouver COoune

sthomas@vancourier.com

one (604) 738-1411

Subjects Domestic Lifestyle, Features/Lifestyle, Travel

EDITLISTS 2 «~ VIEW CONTACT

3 . . .
Cision Pitching Profile
Ms. Sandra Thomas Special Features Editor at The Vancouver Courier. She covers various news topics, including city and
parks board events and meetings. She is interested in receiving "anything unusual® and stories about interesting people. She
prefers to be contacted and pitched by e-mail.
Career:
2001 - Present - Vancouver Courler, Journalist

2000 - 2001 - Richmond News, Journalist

Education:
Journalism, Langara College of Journalism

Jelly Academy
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MUCK RACK

@ Quiickbooks.

CONNECT

SEARCH ~ MEDIA LISTS ALERTS REPORTS ~ ACTIVITY EXTRAS ~

Sandra Thomas . ......

9 Vancouver, B.C.
. Travel and Lifestyle Editor — Vancouver Courier

= Canada, ave

As seen in: Vancouver Courier, HuffPost, Vancouver Sun, The Province, Times
Colonist, Cannabis Culture, Burnaby Now, North Shore News, Coquitlam, Tri-City
News, Richmond News, Squamish Chief and more

Travel/Lifestyle editor @VanCourierNews. Member @TravelMediaCA @tweetNAT]A
Instagram: @SandraThomas100

Jelly Academy
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Your omad was read 4 times
Read 4 days ago by Dom Draper using Gmal
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Brent Jang read your emall 7 times

- Read 8 days ago using IPhone

- Clicked https://docs.google.com/document/d/12ZoT... 8 days ago using PC (Win10)
« Clicked https:/docs.google.com/document/d/12ZoT... 8 days ago using PC (Win10)
~ Read 9 days ago using IPad

- Read 9 days ago using iPad

~ Read 9 days ago using iPad

i - Read 9 days ago using PC (Win7)
MailTrack e s
« Clicked https://docs.google.com/document/d/12ZoT... 9 days ago using PC (Win10)
- Clicked https://docs.google.com/document/d/12ZoT... 9 days ago using PC (Win?)
« Clicked https://www.newswire.ca/news-releases/me... 9 days ago using PC (Win10)
« Clicked https://www.newswire.ca/news-releases/me... 9 days ago using PC (Win7)
First read 27 minutes after you sent it using PC (Win7)

@ Guiickbooks.
, YN N 76
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Micro Influencers
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Google reviews
Yelp
FB reviews

@ tiickbooks.

CONNECT



Quora
Reddit
YouTube

@ Quiickbooks.

CONNECT



Website Keys

Blog
Google Analytics w/ Goal
E-Mail Grabber
Chat
Retargeting Ads
Video
Clear Call to Action

@ Giickbooks

CONNECT
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https://www.nbcboston.com/entertainment/entertainment-news/

1. What can you do this week?
2. What can you do this quarter?
3. What can you do this year?

@ gliickbooks

CONNECT



Questions?



Rate this Session on the QuickBooks Connect Mobile App

Provide feedback to help us design content for future events

1. Select Sessions
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ﬁ © Fackbooks
CONNECT

QuickBooks Connect San Jose

6:48 PM

Kim Tchang
My Sessions
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Small Group Discussion: Social Media Strategy

Nov 07, 9:00 AM - 10:00 AM PDT

10 Things The Most Successful Bookkeepers Will
Be Doing In 2020

Nov 07, 9:00 AM - 10:00 AM PDT

Becoming an Apps Master: Connecting Apps the
Right Way to the QuickBooks Online Database
Nov 07, 9:00 AM - 10:00 AM PDT

Building the People Firm in the Digital World

Nov 07, 9:00 AM - 10:00 AM PDT
Combating Your Chronic Cash Flow Crisis

Nov 07, 9:00 AM - 10:00 AM PDT

Creating Businesses that Really MATTER

(and, Grow!)

Nov 07, 9:00 AM - 10:00 AM PDT

Day in the Life of a QuickBooks Live Bookkeeper

Nov 07, 9:00 AM - 10:00 AM PDT

Full-Time or Contract: Hiring for Success

Nov 07, 9:00 AM - 10:00 AM PDT
Profit, Pricing & Purpose: The Million

Nallar Teifares

Filter

3. Select Survey

@ 7 76% .
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Info Polls

sabotage aspects and tangible strategies you can use to fix
the cash flow crunch once and for all.

Ideal Audience: Anyone managing small business finances.

BEST FOR

Business Owners/Self

LEVEL

Beginning
CATEGORIES
Financial Health >

SURVEYS

¢‘. Survey
v Share your thoughts.

NOTES

3. Add Ratings

ol ATET LTE 6:50 PM @ 7 75% w.
&
Session Surveys
How would you rate this speaker?
Poor Excellent
How would you rate this Session?
Poor Excellent

Additional comments:

Great session!
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1. Find the session on the agenda

( Search for sessions )

2. Select + for more information

Regutration, Breakfast & Explocation

3. Download PDF of slides and/or
supplemental material

Meetup: New to Networking
Morming Keynote
Exploration & Connection

Meetup: Women in the Workforce

https://can.quickbooksconnect.com/agenda/ Breskout Sessons

Creating Your Small Business Culture

Understanding Personalities for Better Communication

@ Quiickbooks.

‘ O m E‘ I How to Use QuickBooks for Your Small Business: Imtroduction


https://can.quickbooksconnect.com/agenda/
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