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POLL
Do you have set goals for 
social media?
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SOCIAL MEDIA GOALS

With your overall business 

objectives

oMS

Aligning
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OMS.2023

PERSONAS
Create

• Characteristics

• Preferences

• Behaviors 

• Needs

• Likes

• Style

JEFFREY DISCERNING MATILDA MOSAIC
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OMS.2023

WILL AND WENDY
WISE WELLNESS 

THALIA TRENDSETTERVICKY VISIONARY

26

OMS.2023

CONTENTTailoring

• information

• Visuals

• Platform

• timing 
MATILDA MOSAIC
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Harbir

OMS
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Harbir

OMS
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PALETTE
Color

OMS.2023

40

FONT
Typograp
hy

OMS.2023 How it reads is as important as what it 
says

How it reads is as important as what it 
says

How it reads is as important as what it says

How it reads is as important as what it says

How it reads is as important as what it says

How it reads is as important as what it says

How it reads is as important as what it says

How it reads is as important as what it says
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PHOTOGRAPHY
Imagery &

OMS.2023
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PHOTOGRAPHY
Imagery &
OMS.2023
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ICONGRAPHY
Logo &

OMS.2023
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Templates and re-creating 
trending content
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Planning and scheduling apps

52

A CONTENT CALENDAR
Developi

ng 
Mastering the mix

E d u c at i o n P r o m o t i o n P r o d u c t s

OMS

C o m m u n i t y P e r s o n a l i z at i o n
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.... Affordably HIRE A PRO

OMS
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Harbir

OMS

60



11/26/23

11

COLLABORATIONS & PARTNERSHIPS

E V E N T S I n f l u e n c e r s C o m m u n i t y  c h a m p i o n s

OMS
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QUESTION
Do you have set goals for 
social media?
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CHALLENGE
Create a social media post that 
contains a call to action
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THANK YOU
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