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POLL

Do you have set goals for
social media?
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Aligning
SOCIAL MEDIA GOALS
WITH YOUR OVERALL BUSINESS
OBJECTIVES
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Create

PERSONAS

+ CHARACTERISTICS
* PREFERENCES
* BEHAVIORS

* NEEDS JEFFREY DISCERNING
+ LIKES

* STYLE

MATILDA MOSAIC
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VICKY VISIONARY

WILL AND WENDY
WISE WELLNESS

THALIA TRENDSETTER
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* INFORMATION
* VISUALS

* PLATFORM

* TIMING

MATILDA MOSAIC
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Typogra sy
How lt reads Is as Impertant as what lt says
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How it reads is as important as what it says
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Imagery &
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PHOTOGRAPHY Logo &
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Templates and re-creating
trending content
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Planning and scheduling apps
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Developi

A CONTENTCALENDAR

Mastering the mix

EDUCATION PROMOTION PRODUCTS
COMMUNITY PERSONALIZATION
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COLLABORATIONS & PARTNERSHIPS

COMMUNITY CHAMPIONS
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QUESTION

Do you have set goals for
social media?

CHALLENGE

Create a social media post that
contains a call to action
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THANK YOU
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