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Apple Store Google Store

Please download the conference app for access to 
polling questions, Q&A and conference details



This session has live Q&A – please submit questions via the 
“Ask A Question” icon in the session navigation bar
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Agenda
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Key Topics: Product Innovations, Interest Rates, Competition, Reinsurance, 
Challenges & Opportunities 

Opening Remarks

Q&A



Panel Opening Remarks
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Life / Health Executive Panel

SCOR Global Life Overview
J.C. Brueckner
CEO & President
SCOR Global Life – U.S.
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A+
stable outlook1

Fitch Rating

A+
stable outlook1

S&P Global

A
stable outlook1

AM Best

A1
stable outlook1

Moody’s
3,491 Employees

with high level of expertise

209% 
Solvency II ratio2

€1,480 million
Operating cashflow

€35.47 billion 
Balance Sheet

35 offices
Worldwide

Strong global franchise
with more than

5,200 clients
€4.72 billion

Shareholders’ Equity

€19.3 billion
Gross Written Premium

SCOR is a leading global independent reinsurer with solid financial strength

Note: All figures are as of December 31, 2023.
1)Ratings affirmed as of July 6, 2023, for Moody’s, March 13, 2024, for S&P, March 9, 2023, for AM Best and November 14, 2023, for Fitch
2)Estimated Solvency II ratio after taking into account the proposed dividend of EUR 1,80 per share for the fiscal year 2023
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SCOR business model is well diversified

2022 Gross Written Premium split in % (rounded)​

44%
Americas

37%
EMEA

18%
APAC

49%
Life & Health

51%
Property & Casualty

72%

28%

Reinsurance

Specialty Insurance6%Financial Solutions

9%Longevity

85%Protection

Successful geographic diversification of the 
portfolio1

Balanced development between
Life & Health and Property & Casualty
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SCOR at a Glance: Life & Health business

47%
Americas

32%
EMEA

21%
APAC

Successful geographic diversification of the 
portfolio1Strong profitable Life & Health business

6%Financial Solutions

9%Longevity

85%Protection

€9.7
billion +14.5%

Technical Margin
(+4.2 pts compared to 2021)

Gross Written Premiums
(+3.7% at current FX )

2022 Gross Written Premium split in % (rounded)​
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Since 2010, we have grown the US franchise, integrated multiple businesses 
and improved our client perception

SCOR’s US Expansion Our Brand has evolved (NMG Data)

Launched Customer 
Centricity Initiative

Developed 
messaging to 
address client  

concerns 

2016 2018

Acquisition of 
Generali US

Large YRT book solidified 
SCOR as a top tier player

Viewed as a market leader 
(based on size) by clients

2013

Minor player in 
the US with small 

market share

Completely price 
driven

2010

Acquisition of 
Transamerica Re

Large COINS book 
propelled SCOR to 

top tier player in 
US

2011 2019/2020

Strong focus on improving 
value of franchise through 

in-force optimization

Expanding offering 
through partnerships and 
non-contestable cessions

Acquisitions of 
Transamerica Re and 

Generali US fully 
integrated

Consolidated 24 
operating systems into 1 

– Project Zenith

2018

2023

2022/2023

Partnership approach and 
diversifying client base

Move toward holistic client 
management:

aligning NB & Inforce 
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17%

28%

22% 22%

17%
15%

4%

18%

27%
28%

27%

24% 23%

0%

5%

10%

15%

20%

25%

30%

2010 2012 2013 2016 2019 2021 2022

New Business

Inforce
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AM Best Panel

Virgil Miller 
President, Aflac U.S.



Who We Are | Executive Leadership Team



What Sets Us Apart
Culture

Brand Recognition

Financial Strength

Strong Reputation

Diversity

A+ 
Superior



U.S. Products U.S. Segments

Where

We

Play

Small Segment

Mid / Regional 
Segment

Large / National 
Segment

Traditional Insurance

Accident / 
Disability

44.6%

Critical 
Care

30.7%

Hospital 
Indemnity

12.7%

Dental/Vision
3.8%

Life 
Insurance

7.6%



Cyber Security & AI

Competitive Landscape

Broader Environment

Consumer Expectations

 Rising Medical Coverage Costs - Annual 
deductible for a single worker topped $1,700, 
almost 3x what it was in 2006.
 1 in 4 adults say that in the past 12 months 

they have skipped or postponed getting 
health care they needed because of the cost.

 Ongoing regulatory changes requiring close 
partnership and action (i.e., Legislative Rule).

 87% of shoppers start their search online. 

 Increased use of social channels. 

 High focus on customer personalization, 
simplification & digital self-serve models

 Rise in customer expectations for an 
omni-channel experience

 Increasing investment needs for cyber 
security / threat prevention. 

 Cybersecurity budgets as a % of firms’ total 
revenue have increased 51%.

 The AI market is projected to reach $407 
billion by 2027 vs. $86.9 billion in 2022.

 Non-traditional players and major medical 
carriers (Mutual of Omaha, NY Life, etc.). 

 >30% growth in the number of competitors 
in our market during the last 5 years. 

 Carriers prioritizing unique value & holistic 
solutions beyond core products.

Key Challenges / Headwinds



Questions?



One Team, Unlimited Solutions

Jeff Poulin, CEO 

Confidential







Our Purpose
Our 
Vision

To be the reinsurer of choice for clients seeking 
solutions that enhance financial performance by 
fostering a culture dedicated to innovation, 
discipline, and valuing relationships with our clients, 
people and communities. 

Strategic 
Pillars

Structured Solutions
 Capital Related

Traditional Reinsurance
 Mortality
 Longevity
 Catastrophe

Canada Life Re – Vision and Offer



Opportunities
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Higher Interest rates
• Cost of capital
• Fixed annuity sales
• MV vs BV of assets

Mortality 
uncertainty

Large Health market 
ACA business still growing

Market 
consolidation / asset 

transactions



Q&A
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© AM Best Company, Inc. (AMB) and/or its licensors and affiliates. All rights reserved. ALL INFORMATION CONTAINED HEREIN IS PROTECTED BY
COPYRIGHT LAW AND NONE OF SUCH INFORMATION MAY BE COPIED OR OTHERWISE REPRODUCED, REPACKAGED, FURTHER
TRANSMITTED, TRANSFERRED, DISSEMINATED, REDISTRIBUTED OR RESOLD, OR STORED FOR SUBSEQUENT USE FOR ANY SUCH
PURPOSE, IN WHOLE OR IN PART, IN ANY FORM OR MANNER OR BY ANY MEANS WHATSOEVER, BY ANY PERSON WITHOUT AMB’s PRIOR
WRITTEN CONSENT. All information contained herein is obtained by AMB from sources believed by it to be accurate and reliable. AMB does not audit or
otherwise independently verify the accuracy or reliability of information received or otherwise used and therefore all information contained herein is provided
“AS IS” without warranty of any kind. Under no circumstances shall AMB have any liability to any person or entity for (a) any loss or damage in whole or in
part caused by, resulting from, or relating to, any error (negligent or otherwise) or other circumstance or contingency within or outside the control of AMB or
any of its directors, officers, employees or agents in connection with the procurement, collection, compilation, analysis, interpretation, communication,
publication or delivery of any such information, or (b) any direct, indirect, special, consequential, compensatory or incidental damages whatsoever (including
without limitation, lost profits), even if AMB is advised in advance of the possibility of such damages, resulting from the use of or inability to use, any such
information. The credit ratings, financial reporting analysis, projections, and other observations, if any, constituting part of the information contained herein
are, and must be construed solely as, statements of opinion and not statements of fact or recommendations to purchase, sell or hold any securities,
insurance policies, contracts or any other financial obligations, nor does it address the suitability of any particular financial obligation for a specific purpose or
purchaser. Credit risk is the risk that an entity may not meet its contractual, financial obligations as they come due. Credit ratings do not address any other
risk, including but not limited to, liquidity risk, market value risk or price volatility of rated securities. AMB is not an investment advisor and does not offer
consulting or advisory services, nor does the company or its rating analysts offer any form of structuring or financial advice. NO WARRANTY, EXPRESS OR
IMPLIED, AS TO THE ACCURACY, TIMELINESS, COMPLETENESS, MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE OF ANY
SUCH RATING OR OTHER OPINION OR INFORMATION IS GIVEN OR MADE BY AMB IN ANY FORM OR MANNER WHATSOEVER. Each credit rating
or other opinion must be weighed solely as one factor in any investment or purchasing decision made by or on behalf of any user of the information contained
herein, and each such user must accordingly make its own study and evaluation of each security or other financial obligation and of each issuer and
guarantor of, and each provider of credit support for, each security or other financial obligation that it may consider purchasing, holding or selling.
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